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Post-show

ALUMINIUM CHINA 2024 reached record-breaking levels in
exhibition space, exhibitor numbers, and visitor attendance,
fostering extensive business opportunities and paving the way
for sustainable development in the global aluminium sector.

90,000+ 29,000+ |

Exhibitors Exhibition Area Trade Visitors &
Delegations

*Data from ALUMINIUM CHINA 2024 and concurrent
Lightweight Asia and Copper China statistics
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Organizer Supported by

——— China Nonferrous Metals Industry Association Aluminium Extrusion Manufacturers Association of India

R)( Ik?ut;'lr(]:lelnbguf)ISselise(s);es China Nonferrous Metals Fabrication Industry Association (ALEMAI)

China Nonferrous Metals Fabrication Industry Association Material Recycling Association of India (MRAI)
Aluminium Branch Thailand Aluminium Industry Club
China Nonferrous Metals Industry Association Recycling Shanghai Aluminium Trade Association

| Branch

Shandong Aluminium Industry Association



@ Diverse exhibitors gather to showcase the latest products and
= innovations across the aluminium industry chain
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Impressive array of high-quality
products presents the aluminium
industry's splendor

* In no particular order

Significant exhibition ROI
enhances brand exposure and
expands the client network

46.40%

Completely
Satisfied

39.20%
Very Satisfied

11.20%
Somewhat Satisfied

3.20%
Not Very Satisfied

Exhibitor satisfaction reached 85.6%

62.8% of exhibitors confirmed booth
reservations or are very likely to participate in
ALUMINIUM CHINA 2025




@ Uniting Global Aluminium Industry Professionals to Drive Industry
Z-2 Exchange and Cooperation

Record-breaking attendance of
29,093 visitors, including over 2,400
international attendees from more
than 100 countries and regions

¢ Increasing number of European, Indian

North America and Vietnamese visitors

« Significant growth in UAE and Brazil
visitors, entering the top 15 sources of
international attendees

Asia®

South America

Oceania

? Top 15 International Visitor Source Regions
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@ Top 10 Domestic Visitor Source Regions

35.00%
0% 30.72%
. (]
24.37%
25.00% Domestic visitors are primarily from
Shanghai, Jiangsu, and Zhejiang,
0,
20.00% with an upward trend in visitors from
15.00% Shandong, Henan, and Anhui
11.48%
10.00%
5.53% 5.19%
3.84% 3.64%
5.00% . 268% 44506 1.25% 1.25%
0.00% . . B . =

Shanghai  Jiangsu  Zhejiang Guangdong Shandong Henan Anhui Beijing Fujian Hebei Liaoning




Visitor Industry Segmentation

Aluminium Profiles Transportation
Electronics
New Energy
51.96% Aluminium Sheets, 43.73% Packaging
Metal Materials Strips, and Foils Aluminium . o Half of the visitors come from the
and Processed Application Machinery Components 5 o
Products Edistrios and Manufacturing metal materials and metal processing
. industries.
Aluminium Ingots and Others

o The number of visitors from aluminium

Aluminium Alloy Ingots Construction

application industries has been steadily
increasing each year, with significant
Aluminium Extrusion growth noted in the new energy vehicle,

and Related Equipment electronics, and packaging sectors.

4 31 0/ Auxiliary Materials for Nonferrous
- 3 (] Metal (Aluminium,Magnesium,
Processing Copper) Smelting and Processing
Equipment and
Auxiliaries

Aluminium Melting, Casting,
and Foundry Equipment

@ Visitor Job Functions fa Visitor Purchasing Power

68.87% of visitors come from
corporate management, procurement,
design and R&D, and production
departments

66.03% of professional visitors
66.03% have final purchasing authority
or recommendation power

68.87%

Q TOP 5 Visiting Objectives

Talk to as many suppliers as possible in order to achieve specific business objectives
Meet up with existing suppliers or partners in order to review or discuss business
Networking to meet new people in order to create new opportunities

Gather industry knowledge and learnings through talks or presentations

¢ Top 3 Interested Products

@ Aluminium processing
equipment
0 1  Rolling mill
o Extruder
 Rolling mill auxiliary
equipment

Aluminium materials and
processed products

* Aluminium profiles

® Aluminium Sheets, Strips, and Foils

o Aluminium Ingots and Aluminum
Alloy Ingots

@ Auxiliary materials
0 3 ¢ Intermediate Alloys
* Refractory Materials

* Molds



3000+domestic and international buyer delegates gathered on-site

P from aluminium processing and various application industries,including
automotive,consumer electronics, packaging, construction and new
energy etc.

g Premium industry event acclaimed by attendees for its
exceptional experience

Visitor Satisfaction Rate

47.69%
Very Satisfied

33.99%

Completely Satisfied du

Visitor satisfaction reached 81.68%

81.68%

62% of visitors indicated that it is either
completely likely or very likely they will

attend ALUMINIUM CHINA 2025

Somewhat Satisfied

2.31%
Not Very Satisfied

M Precise business matchmaking and market segmentation to facilitate
1t | | business cooperation

TAP stands for the Targeted Attendee Program at RX China and is dedicated to creating a high-quality and efficient trade platform
for buyers with clear purchasing intentions and plans. The TAP team at ALUMINIUM CHINA identifies buyers with specific purchasing
plans or intentions, particularly those with purchasing authority and recommendation power. Prior to the exhibition, the program
matches exhibitors with buyers based on their needs, facilitating effective on-site business matchmaking to enhance

the efficiency of both buyers and suppliers.

domestic and international TAP buyers have purchasing Expected transaction value

of approximately 55.25
million US dollars

business matchmaking decision authority or
sessions recommendation power

*Data from ALUMINIUM CHINA 2024 and concurrent
Lightweight Asia and Copper China statistics




In-depth discussion of industry trends and on-site events
uncover future opportunities

The 2nd ALU Insight-International Aluminium Industry Development Forum
The 11th Aluminium Packaging and Sustainability Forum
The 5th Auto Lightweight Process Technology and Innovative Materials Forum -NEV Session

The 4th China Recycled Aluminium Industry Chain Integration Development Forum

... 98

The 2nd Seminar on the Application and Key Technologies of Aluminium-Based Materials in the
Household Appliance Industry

e Guangdong Aluminium Processing Industry Hub Technical Seminar
e 2024 Forum on Expanding Aluminium Applications

® 2024 China International Aluminium Processing Forum

Copper-based New Materials Advanced Applications Forum

H: Nonferrous Metal Materials in NEV Display Area

Showcasing nonferrous metal components and comprehensive
O H I ghll ghts solutions related to new energy vehicle batteries, wiring harnesses,
- and other parts; Sharing cutting-edge technology in new energy
vehicles

@ Sustainable Packaging Innovation Display Area

Featuring aluminum foil flexible packaging, aluminum cans, foil
” ® containers, bottles and caps, pharmaceutical packaging, and more; O HI h|| h ts
i *} Additionally, showcasing carbon reduction pathways in the = g g

production and recycling of aluminum cans




]
E "India Day" Networking & Technical Exchange Event

Co-organized by RX China and the Aluminium Extrusion Manufacturers Association of India (ALEMAI), the event provided
a direct platform for in-depth communication between Chinese aluminium extrusion equipment manufacturers and Indian
extrusion companies. It highlighted advanced extrusion technologies, facilitated business matchmaking, and fostered
cultural exchange to drive technological innovation and market collaboration.

RE._I Factory Tour for International Visitors

International visitors had the opportunity to select one of three tailored routes for factory visits, based on their interests. Each
route showcased advanced facilities in aluminium extrusion, rolling, or equipment manufacturing respectively. These tours
allowed attendees to gather up-to-date information on Chinese suppliers, observe modern workshops and operations, and
build relationships with potential partners in the industry.
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Enerpat Jiangsu Environmental

St O G [ Shanghai Liyi Aluminium Co., Ltd. Shanghai Sunho Aluminium Foil Co., Ltd.
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For exhibitors, please contact
Ms. Elaine Huang Follow us on social media
e +861059339344 m—
=« elaine.huang@rxglobal.com as Ay ;‘f}“ “‘.,:.
For marketers and visitors, SR hﬁ‘f’@‘
please contact ' - oA Bt vowe
Ms. Caroline Wang

+86 10 5933 9325

I

% caroline.wang@rxglobal.com

https://www.aluminiumchina.com/en-gb.htmi

Professional, Dedicated, Focused

At ALUMINUM CHINA, we are committed to continuously enhancing our services
to provide exceptional experiences for both exhibitors and visitors. As we celebrate our 20th anniversary,
we remain dedicated to advancing the sustainable development of the aluminum industry together.
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